THE BUSINESS CASE FOR INCREASING SNAP PARTICIPATION
The Supplemental Nutrition Assistance Program (SNAP – AKA SNAP program) is the cornerstone of the Nation’s nutrition safety net and an investment in our future. The SNAP provides nutrition benefits to low income participating clients, supports work, and delivers economic benefits to communities. 
Despite the obvious nutrition benefits of the SNAP, 34 percent of low income people who would qualify for the SNAP do not participate. This means that about 13 million low income people are losing out on SNAP benefits. But it also means that communities do not benefit economically from their participation. The SNAP is the only public benefit program that also serves as an economic stimulus, creating an economic boost that ripples throughout the economy when new SNAP benefits are redeemed. By generating business at local grocery stores, new SNAP benefits trigger labor and production demand, ultimately increasing household income and triggering additional spending.
FNS conducted an analysis to examine the economic impact, by State and for the Nation, of a five percentage point increase in the participation rate. The national participation rate for fiscal year 2007 was 66 percent. If the national participation rate rose just five percentage points, 1.9 million more low-income people would have an additional $978 million in benefits per year to use to purchase healthy food and $1.8 billion total in new economic activity would be generated nationwide. This analysis demonstrates that even a small increase in participation among those eligible for SNAP benefits can have a substantial economic impact for States and communities. 
The average monthly EBT benefit is approximately $200 per household, which is spent in local grocery stores.
Every $5 in new SNAP benefits generates $9.20 in total community spending. Every additional dollar’s worth of SNAP benefits generates 17 to 47 cents of new spending on food.
2010 GOLDEN GROCER AWARD NOMINATIONS OPEN
March 8, 2010

The Outreach Coalition of the Food and Nutrition Service (FNS) is pleased to announce it is accepting nominations for the Golden Grocer Hunger Champions Award Program. These awards represent the retailer component of the Hunger Champions Award Program by recognizing the instrumental role retailers play in the Supplemental Nutrition Assistance Program (SNAP). Retailers committed to the FNS vision of ending hunger and improving nutrition and health has ensured the success of the SNAP. Highlighting successful activities that improve service to recipients of SNAP benefits and low-income customers will provide other retailers with exemplary models to replicate.

The 2010 Golden Grocer Hunger Champions awards will be given to retailers that provide excellence in customer service, outreach, and/or nutrition education. Awards will be acknowledged by FNS as nominations are submitted and reviewed. All nominees will be recognized with a certificate noting their commitment to these initiatives. In addition, all nominees will be listed as model retailers on the SNAP web site at ( www.fns.usda.gov/snap/ ).

The nomination process is simple. Anyone may submit a nomination form and firms may self-nominate. To be eligible for a nomination, a firm must be a SNAP authorized retailer in good standing. As in the past, awards will be given in three categories of SNAP authorized firms: local stores affiliated with large corporations, small independent grocery stores, and farmers’ markets. Nomination forms and instructions for submitting them are available on line at the web pages of SNAP Outreach www.fns.usda.gov/snap/outreach  and the Food Research and Action Center www.frac.org . 

The FNS Outreach Coalition is a national group of organizations and individuals that provide a forum for the sharing of outreach ideas, strategies, and resources in order to improve the accessibility of FNS nutrition assistance programs and increase participation by eligible persons. The Coalition seeks to broaden community awareness of and support for FNS nutrition assistance programs, and is committed to improving its effectiveness through viable partnerships.

Questions concerning the Golden Grocer Award Program and the Outreach Coalition should be emailed to outreachcoalition@fns.usda.gov. 

